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What is digitalization?
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TECHNOLOGY HAS REVOLUTIONIZED MANY TRADITIONAL MARKETS...
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TOP PRIORITIES (MONEY + TIME + STAFF + TRAINING) BY REGION (INSURERS AND REINSURERS)
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INSURTECH
START-UPS

Automotive

Employee Benefits

Enterprise/Commercial Health/Travel Data/lntelligence
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The Digital

lceberg




The best way to
predict the future
Is to create It.

Peter Drucker
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